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I. General rules about technology, media and humans

1. Every technology and medium connects and disconnects. Connections are usually immediate, disconnections usually happen over time after we have become so acclimated to the technology that it is “too late.”

2. We are all two people when it comes to technology and media: the philosopher and philosophee.

3. As long as one person wants the technology – or the content that it carries - then it becomes everyone’s right to have it.

4. New technology and media are disruptive and ecological, challenging the status quo and the entire environment. (Postman)

5. New technologies and media are usually compared to old technologies at first in terms of what is lost. (Johnson)

6. New technologies usually do the work of the old at first until they come into their own. (McLuhan)

7. New media have their own grammar. New media create new literacies, and new illiteracies. (many)

8. The medium is the message, but the content is where we usually spend most of our time. (McLuhan)

II. General questions about technology and communication media bias

1. What behaviors does it encourage, which does it discourage?

2. Whom does the technology or medium favor? Whom does it leave out?

3. How does it change who can talk to whom?

4. How does it change how group members can communicate?

5. How does it change the kind of content that is communicated (text, voice, video?)

6. How does it change the dynamics of communication? 1 to 1? 1 to group? Group to group?

7. What kind of social communication does it allow or prevent? Intimate? Personal? Social? Public? ( Edward T. Hall)

III. Overview of media bias sources

1. Editorial.

      Print publications, radio and television stations, and other media entities are often committed to viewing the world through specific ideological lenses. Among the adjectives you often hear associated with this phenomena are: conservative, liberal, non-partisan, pro-family, pro-choice, religious, secular, pro-development, pro-environment, and so on. The presence of such a slant means that any dedication to seeking the kind of balanced perspective we are committed to seeking in this course promises to be absent.

2. Personal and cultural.

      Whether someone who creates media has an overt bias or not, s/he always has a personal one which is largely based upon the culture in which s/he was raised. Despite anyone's best efforts, s/he will never be able to convey an objective, accurate rendering of reality independent of these biases. Furthermore, when it comes to the world of human events, objective reality simply does not exist independent of human observation and interpretation. Thus, the personal experiences media creators have, along with the general culture milieu that they have experienced, combine to form a very personalized view of the world. And on our end – the receiving end – the same is true. We will see, hear, experience and interpret media based on our very unique experience of the world.

3. Technical.

      One of the most important perspectives to spin off of McLuhan's edict, the medium is the message, is that content is shaped by the technology which is used to gather, process, and present it. That is, there is no such thing as a "neutral technology" which does not in some way determine and mold the content it conveys. An often cited example is the fact that because television favors the transmission of movement and confrontation in order to hold viewer interest, reporting is slanted in that direction. Thus, an otherwise peaceful protest might be represented in prime time news through a 15 second video clip of perhaps the only scuffle that occurred during a day-long event. Regardless of how distorted such a representation of that event might be, it is used because it "makes good TV." That is, it panders to the inherent technical biases of the medium, which is seen as more important than the objective portrayal of truth.

4. Commercial.

      Media is bought and paid for largely by advertisers. Therefore, commercial sponsorship determines to some extent what is conveyed through the media. An absence of sponsorship can result in certain viewpoints not being expressed or in the investigation of certain events and perspectives simply not occurring. 

IV. Questions about “the technology itself”
Strictly speaking, there is no such thing as “the technology itself.” But we pretend that’s true for the moment so that we can focus on technology as a “thing”. To help us focus we ask the following questions: 

1.  What is the technology and what does it do? 

We ask:


• Who commonly uses the technology and what for? 


• What is the common experience of the technology? 

2. What is the technology made of and how does it work? 

We ask:


• What does this room do? What is it made of? 

• What subsystems are present? How do they inter-connect?


• What can we assume about the evolution of the people who created this room? About their understanding of science? About their mythology? About their manual dexterity?


• Do we see any implicit social structure in the way the room is set up? Is their a hierarchy? A lower-archy?


• Is there writing anywhere and if so, what does it say, literally and figuratively? Are their pictures anywhere, and if so, what are they telling you?


• Do we see indications of mass manufacturing, individual creativity, or both? What energy sources does the room require?

3.  Is the technology more a tool or machine? 

We ask:


• How much does the technology make you do or allow you to do?


• Does it exhibit a regular, predictable behavior?


• Is it locally made? Can the average person fix it, or does it require a specialist to run and maintain it? 


• How much intelligence does it have?


• Does it offend, interrupt or challenge the local mythology or status quo?


• Implicit in the invention of the technology is there a consideration of ethics, community values, or spiritual beliefs?


• Is the technology developed within the closed system of efficiency or a self-fulfilling system of knowledge for knowledge’s sake?


• Who prevails as slave, who as master—invention or human?


• Does the technology deal in information rather than work?


• Can the technology think? How smart is it? 



• Does it aid and abet automation, centralization? 


• Does it encourage or discourage autonomy and privacy?

4. How does the technology extend people's senses and/or capabilities? 

We ask:


• Which of the five external senses does the technology extend?


• Which of the four interior senses (instinct, intuition, feeling, thought) does the technology extend?


• Using a ball park estimate, by how much are these senses extended?


• How does the technology amplify human power?

5. How does the technology limit people's senses and/or capabilities? 

We ask:


• Which of the five external senses and four interior senses (instinct, intuition, feeling, thought) does the technology limit?


• In what ways are they limited? Can they be quantified?


• How does the technology reduce abilities we ordinarily might use? Disconnect connect us from opportunities that might be available to us? 

6. How does the technology alter spatial and/or temporal relationships? 

We ask:


• Does the technology speed things up? Slow things down? What experiences do we miss in the process? Which new ones do we gain?


• Does it increase or decrease efficiency? 


• Does it separate the place of participation and the location of action? Is your involvement passive or interactive?


• How much of the experience happens in your immediate environment? How much is projected from elsewhere?


• How much is bit travel vs. atom travel? To what extent is bit travel filtered?


• To what extent does your time-saving technology cost you time, money, and frustration that was not part of your life before you adopted it?

7.  What is the technology's range? 

We ask:


• What is the domain or extent of this technology's influence?


• How far (or short) a distance can information or goods be conveyed?


• How temporary or permanent is the technology? Could you get rid of it if you really wanted to?


• What is the nature of its demise? Breakage? Trickery? Incompatibility? 

8.  What is its capacity?

We ask:


• How much stuff can the technology carry or accommodate?


• How much information can the technology convey? 

9. What level of involvement does it require? [How hot or cool is it, McLuhanistically speaking?] 

We ask:


• How involving is the technology?  Does it force you to concentrate on the experience? Or is it background noise?


• To what degree is it an active vs. passive technology?

10.  How dependable is it? 

We ask:


• How dependable is the technology? When it breaks, can we or someone we know fix it?


• How dependent are we upon the technology? What are the repercussions of its failure?


• Does it incorporate redundancy? Does it contain any backup systems that offer protection when it does fail?


• Can it sense its own failure? Is it self-correcting?

11.  What does it displace or combine with? What’s next?

We ask:


• What are you no longer using that you were using before? 

• What do we give up to have it? What do we gain?

• Is it a hybrid technology? Does it combine functions? 

• What technologies does it imply? 
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